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Our Green Home is ¢ƻǊƻƴǘƻΩǎ 9Ŏƻ-Friendly Home Resource Guide ς providing Toronto residents 
with authoritative information and local resources to help them make sustainable choices in managing 
and improving their homes.  

Now in its fifth year, Our Green Home has evolved into a complete resource for environmentally 
conscious homeowners. The magazine now delivers four times annually, targeting 120,000 high-income 
homes in mature neighbourhoods throughout the City of Toronto through the Globe and Mail, Toronto 
Star and direct distribution at retail locations and events.  

The magazine provides practical, up-to-date seasonal information. From renewable energy options to 
eco-friendly renovating tips to rebates and incentives, Our Green Home covers a wide variety of 
seasonal green home topics OurGreenHome.ca offers our complete year round material to Toronto 
homeowners 24 hours a day. 

We have continued the expansion of the Green Grocery Guide, an online resource that helps 
consumers identify environmentally and socially responsible products in their weekly shopping. 
Category by category, we provide general shopping criteria backed up by explanations of applicable 
labels and certifications. We rate sample products examining ingredients, packaging, distance to market, 
availability and disposability, listing all certifications. Highlights of selected categories also appear in 
each issue of the magazine. 

In winter 2011, we will take a similar methodology to the world of appliances with the launch off the 
Green Appliance Guide. 

The way we live can no longer be seen as separate from the health and well-being of our city and planet.  
As a collection of communities, neighbourhoods, families and individuals, Toronto must incorporate 
environmentally respectful and energy efficient practices in order to sustain its burgeoning population. 
The shift to a culture of sustainability begins with providing people good sources of information, so that 
they can make informed, responsible choices for their home, health and environment.  

 

 
 
Paul Cassel 
Publisher of Our Green Home
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TARGETED CIRCULATION 

Over 120,000 copies of Our Green Home are delivered, targeting  older homes in the city of Toronto 

with a combined household income of $100,000 or greater.  

DISTRIBUTION BREAKDOWN 

40,000 distributed in the Toronto Star ς Toronto subscribers in selected areas 

70,000 distributed in the Globe and Mail ς All Toronto subscribers and selected boxes  

10,000 single copies ς at City of Toronto LiveGreen and other environment themed events 

EDITORIAL SCHEDULE 2011 

Winter 2011 ς24-page format! 
Premium/Fixed Position Booking Deadline: January 21, 2011 
General Booking Deadline: January 28, 2011 
Material Deadline: February 10, 2011 
Distribution: March 5-12, 2011 

¶ Cover Story: What is a Green Kitchen? 

¶ Feature:  The Green Appliance Guide 

¶ How to: Energy Math ς Calculating Payback 

¶ Reno Tips: Countertops 

¶ Column: Community Conservation in Action 

¶ Special Report: Fireplace Fuelling Options 

¶ Update: the Green Scene 

¶ Highlights: Selected Categories in the Green Grocery Guide 

¶ Home Rebates and Incentives 

 
Spring 2011 
Distribution: April 

¶ Theme: Green Gardens ς can feed us, cool us, and reduce our energy consumption, water 
use and carbon footprint. 

¶ Feature:  t.b.d 

¶ How to: Environmental Landscaping  

¶ Reno Tips: Roofing 

¶ Column: Community Conservation in Action 

¶ Special Report: t.b.d. 

¶ Update: The Green Scene 

¶ Highlights: Selected Categories in the Green Grocery Guide 

¶ Home Rebates and Incentives Guide 
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EDITORIAL SCHEDULE 2011  (cont.) 

Summer 2011 
Distribution: June 
 

¶ Theme: Working with Builders and Contractors ς asking the questions and evaluating the 
answers 

¶ Feature:  t.b.d 

¶ How to: t.b.d 

¶ Reno Tips: Cooling 

¶ Column: Community Conservation in Action 

¶ Special Report: t.b.d. 

¶ Update: The Green Scene 

¶ Highlights: Selected Categories in the Green Grocery Guide 

¶ Home Rebates and Incentives Guide 
 

 
Fall 2011 
Distribution: October 
 

¶ Theme:  Green Heat: harnessing the sun, the earth and the air to heat your home 

¶ Feature:  t.b.d 

¶ How to: t.b.d 

¶ Reno Tips: bathrooms 

¶ Column: Community Action 

¶ Special Report: t.b.d. 

¶ Update: The Green Scene 

¶ Highlights: Selected Categories in the Green Grocery Guide 

¶ Home Rebates and Incentives Guide 
 

*Note: editorial line up may change without notice. 
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LEADERBOARD AND SKYSCRAPER 

Leaderboards and skyscrapers can be featured on every page. 

 

 

BIG BOX WITHIN ARTICLES 

The big box (or similar size graphic) is situated within an article.  This position is static (does not rotate) 
and will be viewed by every reader of the editorial feature. 

 

 

Rotating 

Rotating 

Static 
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GUIDE LEADERBOARD 

The Guide Leaderboard can appear on all pages throughout a specific online guide (green grocery guide 
or green appliance guide), or can be situated within one or more categories (e.g. alcoholic beverages, 
refrigerators, etc.) of the guide.  
 

 
 
 

GRAPHICAL RESOURCE LISTING 

The Graphical Resource Listing acts like a business directory for green services and products.  Available 
categories are: Community, Home Services, and Retailers.   
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